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The effect of design and interior space in clothing retailers stores on the customer’s purchasing
behavior
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Abstract

In this time, the competitive space between brands has led to the layout and interior of the store as one of the factors affecting consumer attitudes
and customers' buying behavior. In this regard, the aim of this study was to evaluating the effect of design and interior space in clothing retailer’s
stores on the customer’s purchasing behavior. The present study was descriptive - correlative study which was conducted cross-sectional and its
spatial domain was four branches of A brand stores located in relatively prosperous areas of Tehran. The statistical population was customers of A
brand in Tehran, which based on Cochran's formula 387 of whom were selected by random sampling method. The study data were collected using
the researcher-made questionnaire which its validity with the opinion of professors and elites and reliability of the questionnaire is also with
Cronbach's alpha coefficient were confirmed. Data analysis was done correlation and multiple linear regression in SPSS version 26 software. The
Findings showed that the interior design of retail clothing stores also had a positive and significant effect on customer buying behavior. Boutique,
geometric and circulating floor plans had the greatest impact on customers, respectively. By improving the layout in retail clothing stores, especially
the floor plan and store environment, it can be encouraged to be more present in the store and shopping.

Keywords: floor plan, Design, Interior Space, Clothing Retailer’s Stores, Customer’s Purchasing Behavior.
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